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IMPORTANT NOTES ON COMPARING DATA

Ther Findings published in this repart use the loles
doio availeble o the ime of production, This may
include revised Figures for hauorizal doto posnts thot
were nol ovolable when we produced previous
reports in the Global Digital Reports senes. From
fime io lime, we may alio change the data sources
that we wse Ia infarm specific dala point, ond we
may abio chonge how we colculote cermain volees.
Samilaely, our daka porinen may change the ways in
whach they source, caleulate, or report the data thad
they thors with us. As o result, findings published
in s report may not corralate with findings
published in owr previows reparhs, sspecially where
such Rndhings ropresent chenge over lime lo.g. onnusl
grawsh]. Whare we reporl figures for change over
time, sech figuros will use the kasest ovailoble doa,
so wa recommend uiing the volues published
im this report, rathar than brying 1o rocalculale

such volues wsing dolo from previous reports,
Wharever we'te aware of the pnl.urﬂin"m hiasarical
mizmaiches, wo've included o note on comparabdiy
in the footnotes of soch relesont shide. Meose reod
these odvisories carehelly fo undeniond how dalo
sowrces or calculations hove changed since previous
reparis, and beware of making ony comporisons
with historical data. Where we repor values for
change over Bme as “[M/ALS the modd recent dalo
do not correlate with the equivalent dala points)
published i our previous reparts, 1o we strongly
advise readers nal to compare the auocioted
cuerend Figures with the equivalents published i
previous repors. |n parficular, the social media
platfarms leasured in this repon egulardy revies the
figgarms thhat thery report for adversang reach, end
this may result in the latest rumbens oppearing 1o
be kower thon the volues for the same doio pointy

publihad in provicus reports in this series. However,
thate source daho revisions do not Mr_luq:rﬂr
imply ary chango in the cveroll aciive use of these
platforms, ond should not be interpreted o5 such.
Furthesmosre, in oddition o changes in dafa sources
and calculosions, plunmnuhﬂ'ulm:iﬂlrrudiuum
numbers may not represent wnigue individuals.
This is becouse some indiiduals may monoge
multiple sociol medio ocoounts, and becouse wome
sociol media accounts may repeesend ‘non-hisman’
entities [o.g. businesses, amimals, music bands, ele).
As o resull, the figures we publish for social medsa
uters may exceed the figures that we publish for
tobal population or lor inlesret usors. This may seem
eaunled-inlutive, butiach diferences dorotraprasant

isiokes. For mone ink i, pleaws reod o
notes an dalo vasiance, mismatchos, and curioates:

hiipa /Y dolomporisl comynoles-on-daia,
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GLOBAL DIGITAL HEADLINES “*;.?‘f

CWERVIEW OF THE ADOPTICIN AND: LISE OF CONMECTED DEVICES AMD SERCES i

0T - LR SR

TOTAL CELLULAR MORILE IMTERMET ACTIVE SOC1AL
MEDLA LISERS

POPULATION COMMECTIONS

8.01 8.46 5.16 4.76

BILLION BILLION BILLION BILLION
TEAR-OMN-TEAR CHAMGE FEAR-OMYEAR CHANGE YEAR-OM-TEAR CHANGE TEAR- O YEAR CHAMNGE
+0.8% +2.2% +1.9% +3.0%
+47 MILLION +180 MILLION +38 MILLION +137 MILLION
URBAMISATROMN TOTAL wa. POFULATION FOTAL wa. PFOPULATION TOAL wa. FOPFLILATION

57.2% 105.6% 64.4% 59.4%

° e R P AR Al ITE m-a {00 Melt
ity social Sk



JAN
2023

o BOHACTR

INTERNET ADOPTION 'E;ﬁ
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asll SOCIAL MEDIA USERS vs. TOTAL POPULATION "&;; ¥

2023 ACTIVE SOUCIAL MEDLA LISERS AS A FERCENTAGE OF THE TOTAL POPULATION [MOTE LGERS MAY MOT REPRETENT UMICLIE INDRIDLIALS]
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ol SHARE OF GLOBAL SOCIAL MEDIA USERS A LA
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ACTIVE SOCCIAL MEDLA LISERS IM EACH RECGHON AS A PERCEMNTAGE OF TOTAL GLOSAL ACTIVE SOCIAL MEDLA LERS i
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LAl MOBILE CONNECTIVITY
2023

CELILILAK pORULE COMMECTIONS COMPAEED WITH TOTAL POFULATION

o

o i 147
[ 112%]

are

gi

0> Meltwater



DIG DEEPER INTO THE DATA IN OUR DIGITAL 2023 GLOBAL REPORTS

<

DIGITAL 2023 DIGITAL 2023
GLOBAL OVERVIEW REPORT LECAL COUMTEY HEADLIMES BEPORT
By et S
CLICK HERE TO READ OUR FLAGSHIP DIGITAL CLICK HERE TO READ OUR DIGITAL 2023
2023 GLOBAL OVERVIEW REPORT, PACKED LOCAL COUNTRY HEADLIMES REPORT, WITH
WITH ALL THE NUMBERS YOU MEED TO MAKE ESSENTIAL STATS FOR DIGITAL ADOPTION

SEMSE OF THE CURRENT STATE OF DIGITAL IM EVERY COUNTRY AROUND THE WORLD



FRAGMENTED FUTURES

Lanst ypeat, wre emetged Irom the pandemic inlo & new online landscape. IRL s URL
e were aleady mpossibly entangled, and mach was on the horizon: metreerses in
which [0 whily away oo days, NFTa 10 deck The walls of dgital houtes, crppio wallets
for parying for goods and services in virual malls. But this yeas, wha was cracioed has
o g d il frany seg d realities. An pocurabe vision of the futute i niw
Ieas ke booking Thiough & belescope, more i kociing Ehvough & keleidascope: its
eorming (heough aa several diverse Magments, not one Engle peripectie.

In this Tragresenbed epace. onlise factions are carving oul et own cumlonmss, nickes,
and territores — this on marginal worlds that haes the power 10 becomss the

0in & social level gone are the days of feeds dusteied sround friends and family = heie
ate the days of For ¥ou Pages guided by individusl interests. On a cultuml lewel, gone is
The wriversal waleroooler chat dictaied by shared popular culture = boday's agenda is
st by evermaore niche and transient comsers of the: infemet, And on a personal lewel,
Iidentities are mone layeted and Muid than ever belore, more ke an “meatar du jour than
& stabic undersianding of self

In the eighth iasue of cur annua report Think Forward, we unpick the complex and
it -charging weh of digital oalture and befuvioir, and explone 1he robe brands can
play in reflecting and shaping it




FARTRER CORTENT

Meltwater Insights

Economic Impact

‘Whot soonomic impoct dows Malteates's sulte of morketing ond
communicotions solutions have on ogencies? We enlisied Fornester
Consuiting, on indepondent, obsestive, rosearch-based finm, 16 find ou,
aggregating data ond ) drovm from clinnd intervirwa, Formester

Conpuiting oreated o compaosite, represeriotive full-servics ogenaj on which
to comar ik Tobal Econosmic Impoct™ [TEI] siudy of Malteates

The rozutting, eamgrohanshe ropart highlighiz b Maltwstar halpa
markgtens ewcome aMiciency ond cop 1] 9% 1o g e
PTG BATROMSS,

The Tatal Economde Impact™ of Maltwater an Agencies is o thorough,
irdapeendent suomemotion of the costy, rlake, bersdite, and volus of adopling
Mbeitwabe: salutions Assess the dull ropstt o learn mans.

“Multwater is on absolutely mandatory thing to howe to
make nformed decisions about whers gou wont {0 take a
chient, Otherwise, you're just moking assunptions which
are not real, We wse Maltwaier o ensure we use relevant,
foot-bosed insights to steer clients, "— Agensy Insghts Mansgs:

(O> Meltwater

230lyﬂ Return on investment
200/ 0 Increase in client wins

20 Hours per account saved in
reporting per month
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Gut In towch to discover how Maltwalar eon help gour
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CNERVIEW OF THE ADOPTICH AND LISE OF DONMECTED DEVICES AMD SERICES
SO nzmsn

@ ESSENTIAL DIGITAL HEADLINES ﬁ

TCHAL CELLULAR MOBILE IMTERMET ACTIVE SOC1AL
POPULATICN COMMECTIONS LISERS MEDLA LISERS

9.52 11.55 8.27 4.27

MILLION MILLION MILLION MILLION
LIRBARISATION v, POPLILATION wi POPULATION vi, POPULARICN
80.5% 121.3% 86.9% 44.9%
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DIGITAL GROWTH ﬁ

CHANGE 1N THE LEE OF COMMECTED DEVICES AND SERVICES OVER TIME

0T mzmmn

TOTAL CELLULAR MOBILE IMTERMET ACTIVE S0OC1AL
POPULATION COMMECTIONS LISERS MEDLA LISERS

-003% -0¢9% '0&3% [N/A]
YEAR-OMYEAR CHAMGE YEAR-ON-YEAR CHANGE YEAR-OM.YEAR CHAMGE YEAR.ON-YEAR CHANGE
-30 THOUSAND -109 THOUSAND -26 THOUSAND [BASE REVISIONS]
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POPULATION ESSENTIALS



@ POPULATION ESSENTIALS

TOTAL
POPLILATION

9.52

MILLIOM

LIRRAN
POPULATION

80.5%

eml

FEMALE
POPLRATION

54.0%

POPLILATION DERILITY
[PECPLE PER KM}

46.9

PDH.II.-\'«."U\I

46.0%

OVERALL UTERALCY
[ADUHTS AGED 154]

99.9%

YEAE-Ci-YEAR CHANGE
I8 TOTAL POPRLATION

-0.3%

=30 THOUSAMND

FEAALE UTERACY
|ADULTS AGED 154§

99.9%

MEDIAN AGE OF
THE POPULATION

40.7

ALALE UTERACY
(ADULTS AGED 15+

99.9%
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POPULATION OVER TIME

TCAAL POPULATION AMD YEAR-OMYEAR CHANGE
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POPULATION BY AGE
2023 SHARE OF THE TOAL POPLURATION BY AGE GECLUIP

TOTAL
POPUILATION

9.52

MILLION

POPULATION
AGED 25.34

12.3%

°bﬁ.|‘h’.ll.

POPLRLATION
AGEDD-4

4.7%

POPLLATION
AGED 3544

16.2%

FOFULATION
AGED 512

9.7%

POPLILATION
AGED 4554

13.6%

POPULATION
AGED 13-17

5.5%

POPULATION
AGED 5544

13.8%

FOPULATION
AGED 18-24

6.8%

POPLLATION
AGED A5+

17.4%

".Q"r'ie.i ; CO>Meltwater
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ol OVERVIEW OF INTERNET USE ﬁ

2 ESSEMTIAL INDICATORS OF INTERNET ADOFTICN AMD LISE

TOTAL INTERMET LISEES AS YEAR-OfLYEAR CHAMGE MAOBILE IMTERMET PROCY
INTERMET A PERCEMTAGE OF 1IN THE MLUMBER OF SHARE OF SOCIAL MEDIA USERS
LISERS TOTAL POPULATION INTERMET LISERS ACCESSING VIA MOBILE DEVICES

8.27 86.9% -0.3% 100.0%

MILLION [UMCHANGED] -26 THOUSAND
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INTERNET USERS OVER TIME a

UMEER OF INTERMET LISERS AND YEAR DM YEAR CHAMGE

mmmmn
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wasll INTERNET USER PERSPECTIVES

2023

IMTERMET LISERS:
mJ

ETERMET LISER PAMABERS PUB4ISHED BY DIFFERENT SOURCES

INTERMET LISERS:
ClA WORLD FACTROOK

IMTERMET USERS
INTERMETW ORLDSTATS

8.27
MILLION
va. POPULATION:

86.9%

O

° AT

8.03
MILLION
va. POPULATION

84.3%

8.03
MILLION
v POPULATION

84.3%

".Q"r'é.it ; CO>Meltwater



ol INTERNET ACCESS IN PERSPECTIVE ﬁ
2023 ACCESS TO THE INTERMET 1N THE CONTEXT OF ACCESS PO GTHER LIFE ESSENTIALS, AS A PERCENTAGE OF TOTAL PORULATION

LKSES THE HAS ACCESS HAS ACCESS TO BASIC HAS ACCESSTO EARMES LESS THAM

IMTERMET TO ELECTRICITY DRINKIMNG WATER BASIC SAMITATICHY LISD §3.65 PER DAY

86.9% 100.0%  96.5% 97.9% 0.1%

we
° SOUTE ErEtit i CO> Meltwater



JAN
Searh INTERNET CONNECTION SPEEDS -

TAAN DORYTIOAD SPEEDG (1M MEGLARITS PER SECOND] OF MOBRE AMD FIXED INTERMET COMMECTIONS

MEDEAMN DOWEILOAD SPEED YEAR-OM-YEAR CHAMGE MEDIAKN DOWHRLOAD YEAR-DM-YEAR CHAMGE
OF CELLULAR MOBILE B MEDIANM CELLULAR MOBILE SFEED OF FIED I MEDLAM FIXED INTERMET
IMTERMET COMMECTIONS INTERMET COMNECTION SPEED IMTERMET COMNMECTIONS COMMECTION SPEED

11.71 +13.2% 50.27 +3.9%

MEPS MEPS

BOHICE | PR LRETY Wi
° DA are. | @>Meltwater



2{3«543 SHARE OF WEB TRAFFIC BY DEVICE

FERCEMTAGE OF TCTAL WER FAGES SERVED 10 WEB BECRAERS RUNSING Of EACH KNG OF DEVICE

MOBILE LAPTOP AMD TABLET OFHER
FHOMES DESKTOP COMPUTERS DEVICES DEVICES

49.13% 50.01% 0.85% 0.01%

YEAR-OM-YEAR CHAMGE YEAR.DMN-YEAR CHAMGE YEAR-OMYEAR CHAMGE YEARLOMYEAR CHAMGE
+16.9% (+709 BPS) -12.3% (-704 BPS) -6.6% (-6 BPS) [UNCHANGED]

BOHICE WO Wi
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MOBILE’S SHARE OF WEB TRAFFIC E

FERCEMTAGE OF TOTAL Y FACES SERVED TO WEB BROWIERS RUNSMING O MOBIE PHOMNES

mmmmn

21%
120%
%
bili ]
% 189%
15.%
13.9% 124%
5%
4%
NW@N ov°m:w®n ﬂ?@ﬂ O‘\feN Weﬂ W@N G"feﬂ W@N [=1"8

HOV
202 2013 2014 2015 2006 a7 2018 2019 2020 2021 2022
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JAN
2023

o

SHARE OF WEB TRAFFIC BY BROWSER

FERCEMTAGE OF TOTAL WER FAGES SERVED 10 BACH BRAMND OF WEB BRCWSER BUNNING OM ANY DEWICE

CHEOME

39.81%

FEAR-CALYEAN CRUGE
-8.5% (-553 BPS)

SAMSLING INTERMET

1.46%

VEAR-C4 YEAR CHANGE
=0.7% (<1 BF)

I

SAFARI

16.77%

TEARTH. FEAR CHARIGE
+51,2% [+568 BPS)

OPFERA

7.52%

VEAR-C. FEAN CHAMGE
=15.0% (<133 BPS)

MICRDS0FT EDGE

2.14%

FEAR CRLTEAR CHANGE
+B.6% [+17 BPS)

AMNDROE

0.09%

FEAR-DP4YEAR CHANGE
+18.6% [+2 BPS)

HRERCX

4.76%

TEARDHM WEAR CHANGE
+20,5% [+81 BPS)

OTHER

7.45%

VEAR-OM.YEAL CHAMNGE
+2.6% [+19 BPS)

WwWa
Emf " €00 Meltwater



2{3«;}3 SHARE OF SEARCH ENGINE REFERRALS

FERCENTAGE OF TCTAL WER TRAFFC FEFEREED BY SEARCH ENGIMES THAT ORIGIMATED FECM EACH SEARCH SERVICE

76.18%

TEAR-CRSEAN CHANGE
=0.3% (24 BRS)

BAIDH

0.03%

TLAR-CE VAR CPANGE
-25.0% -1 BP)

e MR wamn

1.05%

FEARDOH-FEAR [HAMOE

+150.0% (+63 BPS)

DUCKDUCRED

0.28%

TEARCH: FTAR CHANGE
+7.7% [+2 BPS)

WAHOOH

0.18%

FEAR-CP4 YEAT CHAHGE
+50.0°% [+& BPS)

FUAVER

0%

FLAR-GPYTAR CHANG

YAMBDEX

21.89%

YEAR-O#.FEAR CHAMGE

+0.9°% (19 BPS)

OTHER

0.39%

VAR TLAR CHAMNGHE

-62.5% [-&5 BPS)

E"r'é.f ; CO>Meltwater



JAN
2023

¥  SEARCH QUERY

0F  Nofoma

02 MEFEBOIHIAR

05 EYDar

oF o3

09 KYPCH BANIOT

10 KYPC DONMNARA

TOP GOOGLE SEARCHES

QUERIES WITH THE GREATEST VDIUME OF GOOGHE SEARCH ACTIITY BETWEEM 01

INDEX ws, TOP QUERY

100
35
31
%
L
23

21

ARLLARY 7022 AMD 31 DECEMBER 2073

¥ SEARCH QUERY
1l nersaon

12 PELEEHIK

13 NOYCOA JABTRA

14 OOHOKNACCHEM

15 KAFTA

16 PACTIMCAHME ABTOEYCOR
17 MOTO0A MHHCE

18 21 KX

19 OHMARHEF

20 TABOP
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SOCIAL MEDIA



CORRECTIONS IN SOCIAL MEDIA USER NUMBERS

Chver recent monihs, the dolo sources that we
usa lo calewate sociol media user numbers in
wsoch couniry hove made significant rovisions
fo their underlying numbers. As a result, we are
currenity unable jo provide deia for the change
in sociol media users over fime. Because of these
chonges, readers should not compare social
media uwor numbers published in this report with
similor figures published in previous repors in the
Global Digilal Reparts saries, becouse ony such
comparisons will deliver inoccurate data and
misleading trends, Furthermaore, please note
that the secial media user numbers published in
this repart may appear o be significontly lower
than the figures published in previous reports in

this series. However, any such differences are the
resull of “corrections” in source dota published
by sociol medio platforms, and our anolysis of
various date sources confirms that there has
been no discernible drop in sociol media
use in any. of the countrins that we trock. As o
rosult, roodeors should not interprot any negotive
differances betwoon the numbers published in
fhis report versus previcus reports as o decline
in sociol medio use, becouse these differences
are due to cormections in source methodologies
and dalo reporting opprooches, and do not
represant a change in aclual user numbers. Placse
read our comprehensive noles on data for more
dotaily: hitps:/Ydatarepartal com/nales-on-dota



ol OVERVIEW OF SOCIAL MEDIA USE ﬁ

En 23 HEADYMES FOR SOC1AL MEDHA ADDRTION AMD USE [FOTE LISERS MAY baOT REFRESEMNT UMIGUE INDIVIDLUALS

MUMBER OF SOCLAL SOCIAL MEDLA LISERS SOCLAL MEDEA LGERS AGED 18+
MEDEA USERS w. TOTAL POPULATION vi. FORAL POPULATION AGED L+

4.27 44.9% 56.0%

MILLION
SOCIAL MEDUA LISERS FEMALE SOCLAL MEDILA LISERS MALE SOCIAL MEDLA, ISERS.
vi. TORAL IMTERRET LISERS i TOTAL SOCIAL MEDLA ISIRS wi. TOTAL SCCIAL MEDIA LISTRS

51.7% 56.2% 43.8%

BOHICTR ARTLOEE W
e are. | O Meltwater



JAN
02

FACEBOOK

13.49%

TEALOMYEAR CHar0s
+2.8% [+37 BPS)

REDDIT

2.04%

VEAR-Ot4-¥EAR CHAMTE
=4.7% (10 BP5)

° Lo HOT:

7.60%

FEAR-C VEAN CHAMNGE

-29.9% [-324 BPS)

TLMBLR

4.06%

VEAR-C4-YEAX CHANGE
+2.3% (+9 BPS)

IMETAGRAM

18.10%

YRR TEAR CHANGE
+36.8% [+487 BPS)

LMKEDE

2.26%

FEAE-DRYEAR CHASGE
-19.3% [-54 BPS)

WEB TRAFFIC REFERRALS FROM SOCIAL MEDIA

SHARE OF WER TRAFRC ARRIVIMNG DN THRD-PARTY WEBSITES VLA CIRCKS OF TAFS Ot LINICG PUBLIZHED M SOCLAL MEDLA PLATFORNG |AMY DEVICE]

PRTEREST

19.62%

VEAR M FTAR CHANGE
-23.2% |-593 aPS)

VEOMNIAKTE

8.02%

VEAR-OH-FEAR CHANGE
=47.1% (714 BPS)

YOUTUBE

24.37%

AR Dt YTAR CHAMGE
+88.3% (+1,143 8P5)

OTHER

0.44%

+76.0% [+19 BPS)

".Q"r'é.it ; CO>Meltwater



2{3«% FACEBOOK: ADVERTISING AUDIENCE OVERVIEW

THE POTEMTIAL ALIDIEMCE THAT MASKETERS CAN REACH WITH ADS O FACERCORE

O

TOTAL POVEMTIAL EEACH
OF ADS O3 FACEBDOK

FACEROOK AD EEACH
i TOTAL POPLURLATION

662.8

THOUSAMD

7.0%

FACERCROIK AD REACH
i FOHAL INTERMET LISERS

FACEROION AD REACH
wi POPULATION AGED 13+

8.0%

a BIBLTE SO

8.1%

QUARTER-OM-CAMRTER CHAMGE
1B REPORTED FACEBOOK AD REACH

YEAR-ON-YEAR CHAMGE IN
REPORTED FACERDOK AD EEACH

-4.1%

=18 THOUSAND

-6.1%

=43 THOUSAND

FEMAE FACEBCONCAD REACH
wi TOTAL FACEBOOE AD BEACH

MALE FACEROOK ADREACH
i FOUAL FACERCOK AD REACH

62.6% 37.4%

Wa
plecheshyiiied Eﬂ?:fd €00 Meltwater



ol TOP YOUTUBE SEARCHES a“—*

20 CUERIES WITH THE GREATEST VO LIME OF YOLITLIBE SEARCH ACTIVITY BETWEEM 0] LASIUARY 2077 AMD 11 DECEAMEER 2037

mzmmn

® SEARCH QUERY INDEX # SEARCH QUERY INDEX
ol A4 100 11 MALLIA 1 MEOEED 24
02 MECHA : L 12 YKPAMHA 24
03 DM B4 13 BENAFYCH 23
04 MECHM 70 14 CRATH 18
05 MYTIETHER L) 15 [UAAHA 17
06 MYILIKA a7 16 MENOMPANL 17
07 OAMEMEl 45 17 THAKOTA 17
08 HOBOCTH 39 18 MYHCKOE KEHCKDE 14
0% MYNETHE 3z 19 CHHEEA TRAKTOR 14
10 TPSMDH SO44P 28 20 CEPHANE 15

BOAISCE (5113 we
° Eret..t i €00 Meltwater



2{3«;}3 INSTAGRAM: ADVERTISING AUDIENCE OVERVIEW

THE POTEMTIAL AUDIENCE THAT MARKETERS CAN REACH WITH ADS 08 INSTAGRAM

O

TOTAL POTEMTIAL EEACH
OF ADS O IMSTAGRAM

INGSTAGEAM AD REACH
wi. TOTAL POPURLATION

3.40

MILLIOM

35.7%

IMETAGRAM AD REACH
i TOTAL IMNTERMET LISERS

MSTAGRAM AD BEACH
wi POPULATION AGED 13+

41.1%

e HHALTE: O

41.7%

QUARTER-OM-CUARTER CHAMGE YEAR-DN-YEAR CHANGE IN
4 REPORTED IMSTAGRAM AD REACH REFORTED BNSTAGRAM AD REACH

-2.9% -8.1%

=100 THOUSAND =300 THOUSAND

FERUALE IMSTAGRAM AD REACH AAMLE [MSTAGRAM AD REACH
wi. TOTAL INSTAGRAM AD BEEACH i BOTAL IPSTAGRAM AD REACH

61.8% 38.2%

AISTROET

WwWa
plechish e Emf " €00 Meltwater
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FOTEMTLAL REACH OF ADS
O TIKTOR {AGE 18+ ONLY

TIETOK AD REACH AGE 1B+
i TOTAL IMTERMET LISERS

u B

TIKTOK: ADVERTISING AUDIENCE OVERVIEW

THE POTEMTIAL AUDEMCE AGED 16+ THAT MARKETERS CAM REACH WITH ADS DM TIKPOK

O

4.27

MILLIOM

51.7%

TIKTOK AD REACH AGE 18+
wi. TOTAL POPULATION

44.9%

TIKTOK AD REACH AGE 15+
va. FOPLLATION AGE 18+

56.0%

Lol

R LT

QUARTER-OM-CUARTER CHAMGE
B REPORTED TIKTON AD REACH

+11.1%

+428 THOUSAND

FEMALE THCTOK AD REACH
wi. TOTAL TIKTOE AD BEACH

56.2%

YEAR-OM-TEAR CHANGE i
REPORTED TIKIOK AD REACH

+38.8%

+1.2 MILLION

MALE THCTOR, AD BEACH
wa. TOTAL TIKTOK AD REACH

43.8%

WwWa
Emf " €00 Meltwater



O

TOTAL POTEMTIAL EEACH
COF ADS O MESSEMGER

205.1

THOUSAMD

MESSEMGER AD REACH
i FOTAL INTERMET LISERS

2.5%

° AL

O

ol MESSENGER: ADVERTISING AUDIENCE OVERVIEW

En 23 THE POTEMTIAL ALIDEEMCE THAT MASKETERS CAN REACH WITH ADS QM FACERCOR, MESSENGER

MESSEMGER AD REACH
wi. TOTAL POPULATION

2.2%

MESSEMGER AD REACH
wi POPULATION AGED 13+

2.5%

QUARTER-OM-CAMARTER CHAMGE YEAR-OM-YEAR CHANGE IN
1M REPCIRTED MESSERGER AD REACH EBEFORTED MESSEMGER AD REACH

-3.6% -7.7%

=7, 700 =17 THOUSAND
FEMALE MESSEMGER AD REACH MALE MESTIRCER AD REACH
va TOTAL MESSERGER AD REACH vi. TOTAL MESSEMGER AD REACH

65.2% 34.8%

AISTROET

WwWa
pleckishyiiees Emf i €00 Meltwater
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° HELEE

LINKEDIN: ADVERTISING AUDIENCE OVERVIEW E

THE POTEMTIAL ALIDIEMCE THAT MARKETERS CAN REACH WITH ADS 08 UMKEDIN

O

TOTAL POTEMTIAL EEACH
OF ADG O LINKEDIN

UMEEDIN AD BEACH

wi. TOTAL POPURLATION

800.0

THOUSAMD

LISIKED{M AL REACH
i FOTAL IMTERMET LISERS

wi POPULATION AGED 18+

8.4%

UPECEDHN AD BEACH

9.7%

10.5%

EEMRLNABAIT

QUARTER-OM-CUARTER CHAMGE
Ird REPORTED LINKEDIM AD REACH

+1.3%

+10 THOUSAND

FEMALE INKEDIN AD REACH
i TOTAL URIKEDHM AD REACH

51.5%

YEAR-ON-YTEAR CHAMGE IN
REPORTED UNKEDIN AD BEACH

+9.6%

+70 THOUSAND

MULE [BNKEDIM AD REACH
vi TOTAL UMNICEDE AD REACH

48.5%

WwWa
Emf " €00 Meltwater
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TWITTER: ADVERTISING AUDIENCE OVERVIEW

THE POTEMTIAL ALDIEMCE THAT MARKETERS CAN REACH WITH ADS Q8 TWITTER

O

TOTAL POTEMTIAL EEACH
OF ADS O TWITTER

230.9

THOUSAMD

TWITTER AD REACH
i FOTAL IMTERMET LISERS

2.8%

° HHSLIE

TWITTER AD REACH
i TOTAL POPLURLATION

2.4%

TWITTER AD REACH
wi POPULATION AGED 13+

2.8%

ECMPLLALRITE

QUARTER-OM-CUARTER CHAMGE
14 REPORTED TWITTER AD REACH

+3.2%

+7,.250

YEAR-OM-YEAR CHAMGE IN
REPORTED PWITTER AD REACH

+23.2%

+431 THOUSAMD

FERALE TVWATTER AD REACH
wa. TOTAL TWITTER AD BEACH

37.7%

KAALE TVWATTER AD REACH
vi BOTALTWITTER AD REACH

62.3%

WwWa
Emf " €00 Meltwater
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MOBILE CONNECTIVITY -

UGE OF MOBIE PHOMES AND DEVICES THAT COMMECT 1O CELULAR METWORKS

MUMBER OF CELLLLAR MUMBER OF CELLULAR MOBIE YEAR-OfYEAR CHAMGE SHARE OF CELLULAR MOBILE
MOBILE COMMECTIONS COMMECTIONS COMPARED Ied THE MUIMBER OF CELLULAR COMMECTIONS THAT ARE
[EXCIUDIMG 10T] WITH TOTAL POPULATION MOBILE COMMECTIONS BROADBAMD [3G, 45, 5G)

11.55 121.3% -0.9% 83.4%

MILLION -109 THOUSAND

BOHICE WA W
° AR AR Y s uraf " O Meltwater



CELLULAR MOBILE CONNECTIONS OVER TIME -

HLIMBER OF CELLILAE MORILE COMNECTIONS AMD YEAR-DMYEAR CHAMGE

16 M Fy 15 M 118 M 7T M LT N 116 M niu 1.5 M
JI.IL AFH JIJI.
2021 ID‘I'I 2021 21021 2022 21‘.'!2! 20‘13

BOHALCE L Wi
° PR T urai " {0 Meltwater



AFFORDABILITY OF MOBILE INTERNET ACCESS

THE COIST OF BLIYING A SMARTPHOME HAMDSET AMD 168 OF CEILULAR MOBILE DATA, AND COMPARISOMNS WITH AVERAGE MOMTHIY INCOME

mzmmn

FRICE OF THE PRICE OF THE CHEAPEST ANERAGE PRICE OF AVERAGE PRICE OF 1GB
CHEAPEST SMARTPHOME SMARTPHOME HAMNDSET 168 OF CELIULAR OF CELLLLAR MOBILE DATA
HANDSET {IM 1150 vi. AVERAGE INCOME MOBILE DATA (I LIS v AVERAGE INCOME

$125 23.49% $0.79 0.14%

BRI, a0 P Wil [’ PECTY LN LT WA
o Emf i €00 Meltwater



SHARE OF MOBILE WEB TRAFFIC BY MOBILE OS ﬁ

FERCEMTAGE OF WES PAGE REGUESTS ORIGINATING FROM MOBILE HANDSETS BUNNING EACH MOBILE OPERATING SYSTEM BM NOVEMEER 2022

SHARE OF MOBIE WEB SHARE OF MOBILE 'WEB SHARE OF MOBILE WEB SHARE OF MOBILE WEB SHARE OF MOBILE WEB
TRAFFIC CRIGENATING TRAFFIC ORIGINATING TRAFFIC OREGIMATIMNG FROM TRAFFIC ORIGIMATIMNG TRAFFIC ORIGINATIMNG
FROM AMDROID DEVICES FROM APPLE 105 DEVICES SAMELIMG O5 DEVICES FROM KA 06 DEVICES FROM OTHER OF DEVICES

71.52% 28.31% 0.13% 0% 0.04%

YEAR.OM-YEAR CHANGE VEAR-OPYEAR CHAMGE YEAR-DN-YEAR CHAMGE
-7.8% (-602 BPS)  +28.2% (+622 BPS) -40.9% (-9 BPS)

YEAR.CiN.YEAR CHAMNGE YEAR-OPYEAR CHAMGE
[N/A] -73.3% (-11 BPS)

HHIBLCE A W
o)

are. 4 0> Meltwater
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FINANCIAL INCLUSION FACTORS

PERCEMTAGE OF THE TOTAL FOFULATION AGED |5+ THAT WIS OR LISES EACH PRODUCT OR SERVICE

ACCOUNT WITH A
FElARRCLAL BETTTUMION

81.2%

#)
FEMAMIE WAE
2% B09%
MLADE & CHGHTAL

FARTPAERT [PAST YEAR]

69.3%

(=]
FEALME L
TO.3% &8.1%

DM

CREDIT CARD
AR S

18.7%

it E MAALE
n3% 15.8%

MADE & PURCHASE USING A MOBLE
PHONE Oft THE INTERMET |PAST YEAR)

30.0%

FEAE MAAE
28.4% 31.0%

DERIT CARD
CAAERSHIF

70.6%

FEMALL L
a9.4% T20%

LUSED A ASORLE PHOME Ot THE
INTERMET TO SEMND MOMNEY [PAST YEAR)

[N/A]

FERALE Wik

MOBLE MOMNEY ACCOUNT
b

[EG MPESA, GIALH

[N/A

FEMAME MeAJE

USED A MOBILE MAOME OR THE
ENTERMET TO PAY BILLS [PAST YEAR]

42.0%

45.5% TN

:'PB; " (0> Meltwater



MORE INFORMATION



D THOUSARNDS OF REPORTS EXPLORENG DRCATAL TREMDS IM EVERY COURTRY I THE WASRLD 1M OUR FEEE ORIINE FRRARY,

DATAREPORTAL.COM/LIBRARY



CLICK THE LINKS BELOW TO READ OUR FULL EUITE OF GLOBAL DIGITAL REPORTS
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we
are,
social

WE ARE A GLOBAL SOCIALLY-LED CREATIVE AGENCY, WITH
UNRIVALED SOCIAL MEDIA EXPERTISE

With over 1,100 peaple in 14 offices around the world, we deliver
& global perepective to our cliens ina time when social media is
shapng culture,

We make ideas worth talking about. We understand social
behaviours within online communities, cultures and subculisies,
spanning the sccial ard gaming landscape,

Wi wark with he world's higgest brands, including adidas,
Samsung. Motflix and Google, to reach the right people in a
strategic, relevant and elfective way.

We s Socinl is part of Plus Compary,

UENCER
KETING

MEDIA



Meet Meltwater

The global leading provider of
social and media intelligence

:- IOI_ Iu|1|| SEk

Leading global organizations use Meltwater's PR, marksting,
and social media solutions to better serve their customers.

Our social and medio intelligence solutions — brought to
you by 2,300 employess in B0 offices ocross six continants
— provide our 27000 corporate customers with the insights
tivey nead to moke batter, moro informad docisions.

CO> Meltwater

Media Intelligence

Mdonitor chgitol ond troditonal medio content oomes the world

Media Relations
Biid strorg relotiorahips with the besl media comocts for your brand

Social Listening & Analytics
Anolyrs whot the world i soying obout gowr brond, yeur indusiry,
and o compation

Social Media Managemeant
Tale cortral of yowr social medio pressros

Consumer Insights
Understond what drives your cusiomers

Influgncer Marketing

Stroamline and moasins jpour Influsncor marketing monogemant

Sales Intelligence

Evdva your soles prooess with doto

AP & Data Integration

Craate an enierpise-wide ahalytics plotlarm laflared 1o your business

e Learn more at meltwater.com.



i

MAKE SENSE OF DIGITAL TRENDS
Kopios halps the world understend whaot's really hoppening online.
In addiion o producing the Global Digital Reparts, we ok offer:

Ed

®

DIGITAL KEYMNOTE ADVISORY REPORTS COMSUMER
BRIEFINGS PRESENTATIONS SERVICES & CONTENT RESEARCH
A S T ) IR et .demu.n.wm L e ater e Ueryrfe] bebyiieniy o]
mhfwﬁmd .:.:::3:;““#:‘_ m.;] N E: wﬂ:‘:}r: hpuﬂ-m:.u\dtrtl'd
d.han:.rdrﬁnb&n-ww vy 0Fd e ilie ‘ﬂlmﬁedndr-wrur by braqphiy i wher pedfie b g et iy
il impnet fubore sdoeai pekes o 9 perios. ool b ot ool prsaens averywhern are doing pebee asionable ploss afd et
RN MORE = ATARFS BAOE] = LEARN WMOWT = LEAEH MORE = ATARFY REDIE] =
Learn more at kepios.com

L KEPIOS



GShA

Intelligence

Definitive data and analysis

3 Global .

Offices

Extensive
Datasetls

We provide dala om every mahile

operalorin undry
warldwide, with over 30 million
dala points, wpdated daily.

Topical and
Timely
Research

Annually, GSMA Infelligence
pubbishes gver 1080 reports and
eclusive amatyses, adding greater
ingaght inlo our dala and
supporfimg our custemers in
making sironger bissiness choices

for the mobile industry

800 2 40,000

organisations

Pinpoint
Accuracy

Dur forecasti ,::‘l1~' provide a

frve-year {and be inlo the
Future. enabling long-term imvestment
0. pdated quarterly. our
TP I.Jfl.’rlﬂh’l'l”)' accurale
1.3 reported data.

users worldwide

Industry
Trusted

We serve 3 wade array of indusiries in the
mobile ecosysiem and beyond, including
most of the world's mobsle operabors plus
majar vendors, requiaters, international
instftulions and vertical seclors ranging
froem automative to retail



() SPEEDTEST ooiLA

Network intelligence to enable
modern connectivity

10+ thousand 16"' thousand 45+ billion

global hosts global testing servers tests to date

b
Visit ookla.com to learn more



NOTES ON DATA VARIANCE, MISMATCHES, AND CURIOSITIES

MHate: mlmuumdmmh
nolns on data varionoe, miimoiche,
ond cundites, which you con reod in fell of

= datmreparal com frates-oo-ditm,

This repcr lnatures data from o wide varialy of
dillaranl source, inchuding markel misanch g

fooinoles of eoch relevont chort, but pleoss use coution
whan comparing data from diffesent reporis, becouse
dmbmm&mplnbnuﬁmﬁ

PR T ) l:l'ld o i """W""‘i!"'?
mﬂwmlmmﬂmnﬂ!

inbarmat ond wcicl media companien, governsant,
jpublic bodia, rrv madia, and privete indiiducly, o
wall oy exirapokeSions ond anahyiis of thot desa,

wh poasble, wo've pri d data sources
Bt providy brooder greg .." | g, i
onded io minimag potentiol i b derta
MHH@MMMMW
semrinat. Hemaver, whetn we bebove thar b

dwing which date heres baen collacied, Bure may be
rignificant differencer in the repored metrica lor imiler
dala paish thicughet this report. For encmpla, dota
fram werveys alten vation over ime, even if that dota
hezi boen collocted by the some orgoniiaiion wing tha
s epprooch in sach wave of their ewsarch.

I pateuke, repers of wernst user numbar vary

makivics preride o mose rabable rel vl upe such
wandolons nusbsen io ohicte Mo 0OCUTale TEpoTling.

avadoble for o kwited wlection of countries, 10 we
may mod ba able fo repor the soma dofa in ol repor.

From fme ko Kme, we may also change S sowcall)
et it Lt B bnfoem specific dobe poiee As o resolt,
some fgueres may appear o change in wespecied
wiys from ane repot to onother. Whenaver we're
aware of thase changes, we include detods in the

considenably Betwesn diferent iources ond aver ime.
I prard, this is becouss there ore sgnificont challenges
anrioted with collachng, orakaleg and publshag
imlenal visr dots on o eguler bas, nol beas becoms
resennch s pubbe shermat uve secasaotes the e ol
faceio-lnce wevers. Dillerent crgonivations may oo
adept dfiersm appeoachas to sompleg e populoion
few resmach indo inserned usa, and variofions in oo
sch as B oge range of the vervey populaiion, or the
balonce between urban ond rund respondenty, may
play an imporiont roke in delermining eveshiol findings
Edole fhat CONID-17 hos limised inlamal uses resaorch.

Prior ko our Digiol 2021 reporh, we induded dain
sourced from wociol medio ploftorms” well-wervice
odwariiing locl in ow calculations of inlemet user
numbien, bul we no longer include T data in oer
interrel waar Biguees, This in becouse #a vaer numben
o Golive ubed Goounk, oad Ey Rl repitent e
individualy, For axample, coe petion may maisicin
mhnnummtwmﬁmhm
social sedia ph Simidexly, some hy ey
raputanant on-huses -ﬁn#kﬂmw
enimaly; hiatical hgerey, buiineuse, couse, group,
end organiatoay ploces of isereil, sic.

A i raiedl, e Bgere wo rapan for social media wian
iy caceed inteenel viar fumbers Fovwees, whils this
MOy Sam counierinhsive of speiing, such imfances
cho ol mapredent arron in the dolo of in our eporsng.
Rarhay, theve dfierancet miy indaote delod in e
reporing of inleinal uses niskers, o they mey indoais
higher insances of indrducls manogng mulbple
social meda occounls, or non=homon’ ol meda
DECOURL

1Fyou hove ary questions oboast specific dato

pecaniy in thase report, oo i you'd be 1o offer your
oegosisabion’s data for conskdaration in lutees reporh,
pleaie amail our reporn mam: reponilepaos com.



DISCLAIMER AND IMPORTANT NOTES

This 1 has been com

L. [r‘al?:‘pim'l on bahalf npla:llhhiu Sacial
Lid, [*We Are Sociol®) for informational

pur, s only, and relies on doba from a
wida voriaty of sources, including but not
limited 1o public and peivate companies,
morkel resaarch firms, rmenl ogencies,
NGOk, ond private ndividuols.

While Kepios and Wea Are Social sirive o
ensure that all dota ond charts conbained in
this report are, as of the time of publishing,
accurals and up-lo-dale, neither Kepsos,
nor We Are Social, nor any of those
organisations’ pariners, suppliers, affiliales,
employees, or agoents shall be responsiblo
for any etrors or omisions conbained in this
report, or far the results obiained from s

All informaiion contained in this report
is provided “os is%, with no guarantes
isoaver of ils aceuracy, completaness,
coarectness or non-infringement of third-
Eu'h' rights and without warranty of any
nd, mapress o impled, including withou!

Kepéos Ple.

limitafion, warmanties of merchantability or
fitnass fer any particdor purpose.

This report condains data, lables, gures,
maps, Mlogs. onolyses and Ilc.hnle.tﬁ nedes
that relate bo various geogrophical terrilores
around the world, however reference to
thasa berritorias ond any associobed slamants
(inchuding nomes and fAogs) does not imply
the expression of any opinion whalsosver
on the part of Kepios, We Are Sociol or
any of the featured brands, nor any of thase
organisations’ partners, affiliotes, suppliers,
omployoss or ogents, concarning the legol
status. af ary eouniry, territory, city or area
or of ity outhorilies, or conceming the
delimilation of its fronkiers o boundaries.

This report is provided with the
understonding that it does net eonslitute
prafessional advice or services of any kind
and should therefore nat be subatiuted

far indepandan! investigations, thausght ar
judgment. Accordingly. neither Keplos, nor
We Are Social, nor any of the brands or
argmnisations fsatured or cited herein, noe

any of their pariners, offilioles, suppliers,
group companies, employees of sgenls
shall, 1o the fullest extent permitted by law,
be: linksle ho wou or anyone else for any
diract, indirect, punitive, incidensal, ;f-uc
consequentiol, exemplary or similor

damoge, ar loss or domage of any kind,
sufforad by you or onyone olse o o resull
of any use, action or decision token by you
of anyone else in any way conneched ko Hhis
ropart or tha information conlained harein,
or the result(s] thereof, even if advised of the
possibdity of such loss or domage.

This report may conlain references io
third parfies, however this noport does not
endorse any such third porBes or their
products or services, nod is this report
ondonsed by or ossocialed with such third
parties.

This report is subject fo change without
nokce, T ansure thal you hove the mest up-
fo-diate version of this repert, please visit our
reparts wabaile ot hitps.//dotareporiol com,/,



. REPORTS@KEPIOS.COM

@ DATAREPORTAL.COM




